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Why is your location off?

What do you mean?

I don't want to give out my data and sacrifice my privacy

I mean, you should try Cookie Jar!
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Proposal & Ideas
Initial Concepts 01

What exactly was my project 
going to become?



The Initial 
concept & 
rough idea

Attempt 01: 
First Proposal

I knew that I wanted to create  
a project that was able to showcase 
my interest in technology. However, 
there were some initial barriers and 
shortcomings to my first concept.

After considering the different possible direc-
tions that I could take my Senior Capstone  
I initially proposed creating a brand that devel-
oped more immersive technologies that would 
be more useful and less intrusive on its users.

This did not work out because I was too focused 
on incorporating technology into my project. The 
import aspects, such as the research and audi-
ence were ignored because I was already too set 
on an idea. I needed to think of an audience first 
and then later on what deliverables were needed
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Attempt 02: 
Final Proposal 
My initial proposal lacked an element that would 
make people care. There was not an issue to 
either bring up or solve that people would care 
about. It was boring and lacked substance.

Ultimately, I decided to focus on the value of 
data & privacy. People give out their data and 
don’t put a second thought about it. Their privacy 
is compromised. The things we use everyday 
intrude upon our personal data and privacy and 
we act like it’s normal.
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I want to bring attention to the 
value of the data people give 
out without a second thought 
and the implications it has with 
your privacy.



Design Brief & 
Mind Map
Initial Concepts 01

Brainstorming & figuring out 
the direction of the design.



Design Brief: 

Create a brand that focuses on bringing attention to the issue of  
privacy and data. Have people understand they value associated with 
their data. The brand should be approachable in some sort of way.  
The topic is often scary so it is crucial that people are not scared away.

People give out their information without a second thought. Their is  
a value behind every piece of information that the consumer gives out. 
It is important for people to have information that is easily accessible 
so that they can make well informed decisions.

Majority of the project should be digital based. A website, or app would 
be appropriate. There should also be another more physical aspect to 
engage the audience.

Project Overview / Background: 

Communication Task: 

Design Medium:
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The goal is to encompass a wide audience. There is a particular focus 
on the slightly older generation. They are the ones that seem most 
unaware of the issue. However, teens are also important as they are 
the ones that may be the most impacted.

2 in progress critiques and the final due date on April 29th, 2020.

There is no hard set budget. However, I do intend to invest a decent 
amount to get the results that I want.

Although not a direct competitor the already established big tech com-
panies such as Google, Microsoft, Apple, and Facebook may be issues. 
They make a large amount of revenue off of data and advertisements. 

Target Audience:

Schedule & Deadlines:

Budget:

Competition:

07 



08 



Brand Name
Initial Concepts 01

What to name the brand  
and deciding what direction 
to take the project. Deciding 
the tone and audience.



Struggling 
to decide 
on a name

I wasn’t exactly sure on what overall 
feel or direction to take the brand at 
this point. I tried some names that 
felt very corporate and or security fo-
cused. Some other names that I tried 
were more fun or friendly in terms of 
tone or meaning. 

10 

LUCOR  
DATASYNC 
EARNEST
SYNCGAURD 
PIRVATEER 
DATA MYNE



Brand Direction
After trying out over 40 names I began to move 
towards a more inviting direction. The topic of 
data and privacy is often seen as unknown and 
in turn is often scary or off-putting to bring up in 
conversation. It is difficult to discuss.

I then began to hone in on names that had  
trustworthy or inviting connotations. I thought 
something that was more playful would get 
people to pay attention to the issue of data  
and privacy. I decided against any names that 
were too security focused. I did not want people 
to feel like they were being gaurded against 
something that was extremely dangerous.

11 



12 

Eventually I decided on CookieJar
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Early Logos
Initial Designs 02

Time to start desgining. 
The start of many scrapped 
ideas and revisions.



A Bit too Playful
Once I had a more solid idea of what I wanted 
my brand to be I began to form an idea of what 
the logo would look like. I wanted a cookie to be 
trapped in the jar. In a sense the Jar was literally 
trying to protect your cookies. There is a bite 
taken out to represent a byte of the user’s data 
being taken by third-parties. 

Look back the color scheme and the idea of 
making it look like a browser may have been a bit 
too literal. I initially wanted a playful approach. 
I wanted to draw the audience in by making what 
is usually a scary topic approachable. 
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Logo Variations
I began to experiment with different colors.  
I wanted to see how the different colors would  
affect the overall feel of the logo and brand.  
I continued  experimenting with bright colors  
that had a pastel feel to them. I also experiment-
ed with the placement of the highlight on the 
logo. In some variations they are used to mimic 
a browser / window. 

20 



Logos Refined
The Constant Evolution 02

Slowly refining the logos. 



The Finer Details
Once I had refined the overall shape and color 
of the logo I began to iron out the small details. 
These details included: the thickness of the 
stroke, the placement of the highlight to make  
it look like a search bar or browser window,  
and if i should include icons at the top of the lid 
to indicate a browser. I tried variations for both 
Windows and MacOS.

At this point I was still experimenting with  
specific shades and hues of color. I knew that 
I wanted a color that was somewhat cool and 
blue, but I was not yet set on the exact color.
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Deciding if I wanted it to look like  
a browser window . . .
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The final 
logo

I had to make sure the final logo  
represented my brand properly.  
It needed to stop looking like a  
washing machine. The colors also 
had to change to give it a more  
serious tone.



Thought & Design  
Process: Final Logo
The original design ideas incorporated colors 
and elements that were playful. I went towards  
a playful approach to attract people towards  
the topic if privacy and data. However, after cri-
tiques I decided that this topic deserved a more 
serious approach.

By going with a toned down blue that felt a bit 
more corporate. This color allowed for the brand 
to still feel playful with the obvious play on a 
cookie. It also allowed the blue to represent the 
other aspects of the company. Such as it being  
a tech company and a bit more serious in nature. 
The darker tones work to bring people in while 
also giving a stronger sense of urgency towards 
the topic at hand. It gave a sense of mystery to 
attract the target audience.

26 



CookieJar
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Goodbye washing machine.  
Hello, CookieJar!



Colors & Typography
Further Defining the Feel of the Brand 03

Further defining the feel of 
the brand through the use of 
color and type



Supplementing the 
Brand: Type & Color
I knew that when it came to the type I wanted 
something that would lend itself to a more 
digital format. I looked at more Geometric and 
Humanist typefaces. I wanted something that 
contained a slight human touch. I also wanted it 
to feel inviting. In the end I decided to use Gilroy 
Extrabold for my headers and Roboto Regular for 
my main body texts.

As for color I decided to incorporate a gradient 
into the logo while adding a desaturated drop 
shadow to give depth and mystery to my brand.  
I also transitioned to using darker blues and 
grays instead of the original bright pastels.
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It’s more than 
just a byte
CookieJar will alert you and give you the information 
that you need to make important decisions on how  
you allow companies to use your data. It’s your data, 
not theirs.

Gilroy Extrabold: 60px

Roboto Regular: 16px

Typefaces of the Brand
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Colors of the Brand

#0083C7 #3D3D3D #162228

#057DCB #1C6ADE #BCF0FF
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Digital Deliverables
App, Web & Video Design 04

Implementing the design  
language of the logo and 
facing similar challenges.



App, Website & Video
I attempted to focus on creating mainly digital 
deliverables that I believed would be helpful 
in defining and enhancing the brand image of 
CookieJar. Focusing on digital deliverables made 
the most sense because the brand itself mainly 
focuses on the topic of digital privacy. Its goal 
is to bring attention towards the way companies 
handle the data and privacy of its users. 

The app showcases how it notifies the user and 
gives them the power of choice when it comes  
to how their data is used. The website gives key  
information on the subject. Lastly, the video 
gives an in-depth view of scenarios that may  
happen when your data and privacy is abused.
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Original 
website  
designs

The original website design used the 
color palette from the original logos.





Revision to 
the website

Experimenting with the color.







Experimenting with the colors of 
different elements on the page
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Final website designs
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Manage and keep track of the 
permissions of the apps you 
use. Take control of you data 
and privacy.
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Physical Deliverable
Smart Mirror 04

Implementing the design  
language of the logo and 
facing similar challenges.



Interactive Installation
I planned on creating an installation that would 
be interactive. It’s main goal was to draw in the 
audience and create a buzz. I also wanted it to 
literally and figuratively cause a person to reflect 
on how they treat their data. It was important 
that the installation contained a wow factor and 
was able to garnish the attention of the viewers.
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Planning 
the mirror

The plan was to create a smart mirror 
that people would be able to interact 
with through touch. It would stay off 
until someone in the exhibition came 
up to it and touched it. It would draw 
attention and would become an in-
teractive element to reinforce the key 
aspects of CookieJar.



Delivering the Smart  
Mirror & Complications
Due to the unforeseen circumstances of the  
pandemic, COVID-19, I was not able to assemble 
the smart mirror. One day I hope to be able to 
bring it to life. For now it lives as sketches and  
as a mock-up. 

While all the materials are present I no longer 
have access to the tools or facilities required to 
make it. 
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